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Abstract 
This study aim to test direct and indirect influence between brand personality to brand trust, 
brand attachment and brand commitment; brand trust to brand attachment and brand 
commitment; brand attachment to brand commitment on motor vehicle insurance Garda Oto in 
Surabaya. 
This study using Structural Equation Modeling (SEM) AMOS is a set of statistical techniques 
that allow testing of a series of relatively pure relationship "complicated" simultaneously 
composed of Measurement Model and Structural Model. In measurement Model will be seen 
validity of the data that has been made while the Structural Model will be seen the degree of 
influence of each variable studied and goodness of fit of the model used in this study. The 
number of samples in this study was 140 respondents. 
This study showed there is an influence between brand personality to brand trust, brand 
attachment and brand commitment; brand trust to brand attachment; brand attachment to brand 
commitment on motor vehicle insurance Garda Oto in Surabaya. While influence between 
brand trust and brand attachment rejected. 
Keywords: brand personality, brand trust, brand attachment, brand commitment. 
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FOREWORD 
This Proceeding is a compilation of papers submitted for The 9th 
International Annual Symposium on Management conducted by the 
Department of Management, Faculty of Business and Economics, Universitas 
Surabaya. This year's theme of the symposium is Innovation And Best 
Practices In Business Management: "How To Enhance Organizational 
Effectiveness On Free Trade Area In Asia?" 
In this opportunity, we would like to share our grateful to the institution 
(national and abroad) who send their lecturer or researcher to our symposium. 
This symposium is to provide a sharing forum for researchers, academics, and 
practitioners engaged in basic and applied research in Free Trade Area 
Agreement in Asia opens up opportunities while increasing competition among 
enterprises. Therefore, every business entity must have a certain comparative 
advantage so that it can run a strategic role for competition in the business 
world. This cqndition requires every business entity in Asia to accelerate 
growth and changes, and to develop capacity to be able to survive. In order to 
achieve that acceleration, those business entities must have much innovation 
and the best business practice that can provide a long term competitiveness 
(futuristic) more than today market demands, and that can resist recession 
(Recession Proof). Those Innovation and business practices are supported by 
the efforts of strategic alliances in a network with various business entities as 
well as by conducting a Strategic Benchmarking fOr .lln increase in the 
effectiveness of the enterprise and the ability to compete in the bu.~1ness world. 
Finally, we hope that this compilation of papers, ranging from a conceptual 
work to an empirical research can enrich our perspective in corporate 
governance theory and practices. 
111 
91hUBAYA INTERNATIONAL ANNUAL SYMPOSIUM ON MANAGEMENT 
TABLE OF CONTENTS 
FOREWORD Ill 
TABLE OF CONTENTS . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. IV 
1. EDUCATING HYPERMARKETS MANAGER WITH GEO-
SPATIAL TECHNOLOGY FOR SUSTAINING THE FUTURE 
PROSPECT OF BUSINESS LIFETIME VALUE 
Abdul ManafBohari, Ruslan Rainis dan Malliga Marimuthu ........... . 
2. METHODOLOGICAL ISSUES ON PROSPECTING NON-
CONTRACTUAL CUSTOMER OF HYPERMARKET BUSINESS IN 
MALAYSIA: AN UN-STRUCTURED INTERVIEW WITH 
ACADEMICIAN EXPERTISE'S 
Abdul ManafBohari, Ruslan Rainis dan Malliga Marimuthu... .. .. .. .. ... 2 
3. MANAGEMENT INFORMATION SYSTEM IMPLIMENTATIONS 
AT THE HIGHER LEARNING ORGANIZATION: A CASE OF 
UNIVERSITI UT ARA MALAYSIA 
Mousa Rahil Mostafa, Abdul Manaf Bohari . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3 
4. THE AFFECT OF TYPE OF BUSINESS AND COUNTRY OF 
ORIGIN OF THE QUALITY CONTROL CIRCLE TO THE TOOLS, 
PROCESS AND MEASUREMENT BY USING CONTENT 
ANALYSIS 
Alain Widjanarka, Emil Fadilah, Yanto Sidik Pratiknyo.......... ........ 4 
5. DIMENSIONS OF INDIVIDUAL AND ORGANIZATION: IT'S 
EFFECT ON EMPLOYEE PERFORMANCE (A CASE STUDY 4T 
PT. SK PULP & PAPER, SURABAYA -INDONESIA) 
Arik Prasetya....... ............................. . ................................. 5 
6. IS PRIVATIZATION ALWAYS SUCCESFULL IN ENHANCING 
FIRM'S PERFORMANCE? EVIDENCE FROM INDONESIAN 
STATE OWNED ENTERPRISES 
Bin Nahadi.... .. .. . . .. . . .... . ..... .. .. ...... .. .... .. .. ....... . . . . . . . .. . . .. . . ..... 6 
IV 
9th UBAYA INTERNATIONAL ANNUAL SYMPOSIUM ON MANAGEMENT 
7. THE INFLUENCE OF BRAN EQUITY TOWARDS 
REPURCHASING INTENTION OF NOKIA MOBILE PHONE 
THROUGHTHECONSUMERVALUEINSURABAYA 
Christina Esti Susanti. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7 
8. EXPLANATORY STUDY BRAND PERSONALITY ON BRAND 
COMMITMENT GARDA OTO INSURANCE SURABA Y A 
Liman Wijaya, En dang Emawati, Christina R. Honantha.................. 8 
9. THE ROLE OF CUSTOMER SATISFACTION AND COMPANY 
REPUTATION IN BUILDING COMPANY NET PROMOTER 
SCORE. 
Dudi Anandya, Sandy Christian Listiono. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 9 
IO.DIVIDEND POLICY ON THE COMPANIES IN 
MANUFACTURING SECTOR LISTED ON INDONESIA STOCK 
EXCHANGE DURING 2005-2009: AN EXPLANATORY STUDY 
Sylvia Andriani, Endang Emawati......... ... . .. . . . . .... . .... ... . .. .. .... . . 10 
ll.THE PRJCE DIFFERENTIATION STRATEGY FOR MULTI-
SEGMENT MARKET: CASE STUDY IN AN INTERNATIONAL 
SHIPPING COMPANY 
E t . D . R' . t' 11 s 1 Wl tnawtyan 1. ........................................................... . 
12.ABNORMAL RETURN DIFFERENCES BETWEEN BEFORE 
AND AFTER THE FINANCE MINISTER'S RESIGNATION 
Fran Sayekti, Lilis Endang Wijayanti. . .. . .. . .. . .. . .. .... .. .. .. .... . ... . .. . ... . 12 
13.DESCRIPTIVE STUDY ON DESTINATION IMAGE PERCEPTION BY 
THE SURABA Y A DOMESTIC TOURISTS 
Fitri Novika Widjaja ................................ .. ............................. 13 
14. THE COMPETITIVENESS INDICATOR OF SMALL BUSINESS IN 
SURABAYA 
Henrycus Winarto Santoso.............................. ... . .. .. .. ... .. ........ . 14 
15.THE ROLE OF HRIS IN STRATEGIC HUMAN RESOURCES 
MANAGEMENT HIGHER EDUCATION AT SURABA Y A 
Irra Chrisyanti Dewi... . . . . . .. . . . .. . . . . .. .. . . . . . . . .. .. . . . . . .. . . . . .. .. . . . . . . .. . . . . . 15 
v 
9th UBAYA INTERNATIONAL ANNUAL SYMPOSIUM ON MANAGEMENT 
16. ANALYSIS OF FEASIBILITY STUDY DEVELOPMENT ON SITE 
EDUCATION FLEXINET HOTSPOT AND ITS MARKETING 
STRATEGY 
I vone Andayani . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. 16 
17. INNOVATION OF 
STANDARDIZATION 
POPULAR GAMES 
MEDIA ON 
THROUGH 
EDUCATION ABOUT 
DEVELOPMENT OF 
Juliani Dyah Trisnawati, Muhammad Rosiawan.... .. . . ... . . . . . ... . .. . . . . ... 17 
18. THE IMPACT OF LIFESTYLE ON INTENTION TO ADOPT 
BLACKBERRY IN SURABA YA THROUGH THE MEDIATION OF 
PERCEIVED USEFULNESS AND PERCEIVED EASE OF USE 
Juniati, S.S., M.M., Dra.ec. lndarini, M.M., CPM(Asia) ..................... 18 
19.FINANCIAL PERFORMANCE OF PUBLIC COMPANY BEFORE 
AND AFTER ACQUISITION PERIOD 2001 -2007 
Komelius Prawira Dwidjaja, Liliana Inggrit Wijaya, Mudji Utami... .. . 19 
20. AN ANALISIS OF COMPETITIVE ADVANTAGES ISSUES IN 
THE BUSINESS OF WOMEN TECHNOPRENEURS: AN 
INTEGRATION OF ICT SOFISTICATIONS WITH STRATEGY 
OPTIONS 
Liza A.M. Nelloh, Abdul ManafBohari, Nurwahida Fuad................ 20 
2l.AN OVERVIEW OF INFORMATION SYSTEM RESOURCES FOR 
STRENGTHENING THE TECHNOPRENEURS BUSINESS: UN-
STRUCTURED INTERVIEW APPROACH 
Liza A.M. Nelloh, Abdul ManafBohari........................... ....................... 21 
22.ANALYSIS OF CORPORATE GOVERNANCE MECHANISM, 
GREEN BUSINESS, AND CORPORATE PERFORMANCE FOR 
COMPANY GO PUBLIC AT INDONESIAN CAPITAL MARKET 
Mutamimah. .. ..... . ................. . ........ . .... .. . ....... . .................... 22 
23. THE EFFECT OF SERVICE QUALITY, IMAGE OF INSTITUTION 
AND ISLAMIC VALUE ON CUSTOMER SATISFACTION (CASE 
Vl 
9th UBAYA INTERNATIONAL ANNUAL SYMPOSIUM ON MANAGEMENT 
STUDIES IN THE FACULTY OF ECONOMICS, UNIVERSITY OF 
MUHAMMADIY AH JEMBER) 
Nurul Qomariah... ................. ............ ............. ............... .. . ... 23 
24. DO BASEL II ACCORD CLASSIFICATION INLINE WITH BANK 
PERFORMANCE? 
Putu Anom Mahadwartha, Endang Emawati, Betha Silvia Sutejo...... 24 
25. SERVICE QUALITY IMPROVEMENT OF NON SUBSIDIES FUEL 
SALES USING INTEGRATION OF SERVQUAL, IMPORTANCE 
PERFORMANCE ANALYSIS (IPA) AND QUALITY FUNCTION 
DEPLOYMENT(QFD)METHOD 
Rini Widiastuti, ST, Dr. Indung Sudarso, ST., MT ........ ... ..... .. ......... 25 
26.CORPORATE GOVERNANCE AND FINANCIAL 
PERFORMANCE OF ISLAMIC BANKING IN INDONESIA 
Rohmawati Kusumaningtias . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 26 
27.PERSON~ BENEFIT, FAIRNESS OF LAW AND ETHICAL 
POSITION IN INSIDER TRADING 
Sekar Akrom Faradiza, Ratna Listiana Dewanti .. . . .. . .. . . . . . . . .. .. ... . . . .. 27 
28. THE EFFECTS OF SERVICE RECOVERY ON CUSTOMER 
SATISFACTION IN RESTAURANT INDUSTRY 
Siti Rahayu....... . .................................................... ... .... . ..... 28 
29. THE INFLUENCE OF INVESTMENT OPPORTUNITY SET (lOS) 
TO COST OF EQUITY CAPITAL (COEC) AT COMPANY'S LQ45 
Sri Hermuningsih ................................................................... 2Q 
30. COMPETITION IN THE INDONESIAN BANKING MARKET 
Suminto Sastrosuwito, Yasushi Suzuki....................................... 30 
31.BUSINESS STRATEGY, TOTAL QUALITY SERVICE AND 
COMPETITIVE DOMINANCE IN INDONESIA 
TELECOMMUNICATION INDUSTRY 
Umi Kaltum, Budi Harsanto.............. .... .. .. . . .. .. . .. .. .. .. .. .. . . .. .. . .. .. . 31 
Vll 
9tnUBAYA INTERNATIONAL ANNUAL SYMPOSIUM ON MANAGEMENT 
32. IMPLEMENTATION OF BUSINESS TRAINING AND BRAND 
MANAGEMENT IN IMPROVING THE QUALITY OF BUSINESS 
RELATIONSHIP ON LOCAL FRANCHISE IN SURABA Y A 
Y essy Artanti, Sri Setyo Iriani.. ................................. . ... . .......... 32 
VUl 
fbe.ubaya.ac.id 
ISBN 978-979-99365-6-1 
911~1 il ~~I~~~~~ ll~ IJIJif II 
